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Abstract

The study aimed to investigate the impact of branding on online consumers'
purchasing behavior, a survey instrument was used. For more accurate and scientific
results, the recommended sample size was 384, (Krejcie and Morgan, 1970). Out of

this number, only 264 valid responses were collected.

A survey technique has been adopted for the study through a questionnaire was
designed under the supervision of Dr. Sabri Elkrghli. The collected data was
proofed to follow the parametric tests. The reliability test of Cronbach alpha showed
a result of 0.87 and the validity test showed a result of 0.93.

The key results of the study: branding has an impact on consumers' online
purchasing behavior. Also, there are no significant differences among participants'

responses to be attributed to demographic factors such as; age, gender, and
educational level.

The limitations of the study were, limited access to previous studies focused on the

Libyan context. Also, it could have been preferable if the sample size had been
larger.

The study recommends that companies should study how consumers' buying

decisions change in terms of branding, and how important this impact is on the

company's overall performance. Through this, brands should be able to provide
awareness to the consumer and improve their experiences.
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