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Abstract

This study examines the effect of pricing strategies on consumer
purchasing decisions in Libya using quantitative research methodology.
An online survey was published and 393 responses were received and
analyzed using SPSS version 28. The following tests were applied:
Cronbach's alpha reliability test, Binomial test, Mann-Whitney, Kruskal-
Wallis tests, One-Sample T test, Independent Sample Test, and ANOVA
test. As the normality test indicated, the data follows a non-parametric
distribution in two dimensions (sig < 0.05) and a parametric distribution
in one dimension (sig > 0.05). The results show that Libyan consumers
comprehend the meaning and importance of price and that the pricing
methods have had an impact on purchasing decisions. There are some
limitations to this study: the vast majority of respondents were Libyans.
Furthermore, there is a lack of previous studies in the context of pricing
strategies and consumer purchasing decisions in Libya. The findings of
this study are important for investors to determine the best price strategy
and how to use it in the Libyan market. According to the
recommendation, the different administrative levels should be involved in
the pricing process because they deal with consumers and are aware of

their needs and wants.
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